
L O G O  S P E C S

Use in Text 
In body copy (text), the brand name should appear with an initial capital letter, as in the following example:

 For nearly 30 years, Trufast has provided trusted fastening solutions for the commercial roofi ng industry.

For headlines and subheads, it is appropriate to use the name in all capital letters:

 TRUFAST IS A BRAND OF
 ALTENLOH, BRINCK, & CO., U.S.

The logo may be reproduced as CMYK Process, 2-color or 1-color.  For proper usage, follow the examples below.
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These are samples of how not to use the logo.

D O  N O T  C O N D E N S E  O R  ST R E T C H  T H E  L O G O

D O  N O T  C H A N G E  S I Z E  R E L A T I O N S  /  P R O P O R T I O N S  O R  P O S I T I O N  O F  T H E  L O G O  T Y P E

D O  N O T  S W I T C H  O R  U S E  C O L O R S  O T H E R  T H A N  W H A T  H A S  B E E N  P R E S C R I B E D


